


So, your employees can receive 

messages directly from the 

leadership and so the leadership 

can have conversations with their 

employees, to create a space for 

not just change, but directed 

change. �e application changes 

color and design with your 

company because Freedom is not 

a product for the employee to 

browse around and see whatever 

they want, but a tool for the 

company to reunite in common 

grounds and conversation and 

for the leadership to also be able 

to observe and learn from what 

the employees want or need. It is a 

mediator for what the company 

already innately has but does not 

know how to use or pro�t from. It 

is what that old corkboard next to 

the water cooler in the o�ce used 

to be, a place to talk, a place for 

the employees to be themselves 

and to be their company at the 

same time. It’s a place where the 

employees feel comfortable talking 

to the leadership as a valued 

member and where the employees 

can relate to their leaders. Where 

an employee of the month was 

put, or where the company retreat 

was posted on, it’s not working it’s 

your community in your space. 

Similarly, to businesses, the 

application helps organizations like 

a Chamber of Commerce, which 

are very reliant upon member 

activity and cooperation. Many 

Chambers and organizations of 

that design face a severe challenge 

when providing a �uid and 

working channel for information 

to be distributed, for company 

engagement, and especially for 

company recruitment. Freedom 

can provide the level of social 

media hyper-connectivity while 

still keeping a simple and open 

channel for companies to 

understand what information is 

sent and what chamber goals 

have been accomplished. 

Similarly, it can help with the issue 

of membership fees, membership 

events, and create a space of 

discourse and discussion to reassess 

their political in�uence with an 

active and hyper-connected mobile 

engagement between chamber 

leadership and company leadership 

to create a community with the 

goal of business progress in mind.  

What is company culture? It is 

the beliefs and behaviors that 

determine how a company’s 

employees and management 

interact and handle outside 

business transactions. It is the 

single most drastic change in the 

business world this past decade 

and in a way that most companies 

have yet to implement. To most 

business owners company, culture 

is a nice add-on, not a necessity. 

It is an extra boost to company 

growth and innovation as time 

and success moving forward, yet 

few invest in the company 

culture, and fewer yet look to 

develop it since its exception.

I would ask those reading this to 

take a second and re�ect on what 

companies right now are doing 

the most in company culture, 

which companies seem more like 

a community than a workplace. If 

you are most people, you might 

have thought of Google, 

Facebook, and Apple, some of the 

largest companies in the world, 

and with the reputation of a 

di�erent form of workplace. 

To work at a 
company like Google, 
Facebook, or Apple is 
not just about money; 
it’s a community of 
innovators, it’s the 
people you are 
surrounded by, it’s the 
location and 
information that 
employees receive, 
you’re in the group. 
Now many companies right now 

look at them and think to 

themselves:

“�ey are di�erent from 
me;  we don’t share 
anything in common 
to them.”
Well, many companies are 

extremely wrong. �ose 

companies had to start 

somewhere, with a mission 

statement, with a group of 

employees, and with a leader. 

Google’s motto “Don’t Be Evil,” 

Apple’s “�ink Di�erent,” 

Facebook’s “Move Fast and Break 

�ings” all were powerful ideas, 

and all represent what the 

company does and what the 

people in those companies think 

and act like. �is is how great 

companies rise, not through just 

product or proper management, 

but when the individual 

employees enter work with a 

greater purpose at mind and a 

community that believes in the 

common goals, there lies untold 

opportunity. 

How can people do 
it? How do you 
turn a company 
into a community?    

Freedom. We take the basic core 

values of company culture and 

create a simple and manageable 

way to do so in scale at a faster 

time frame. �ose core points are: 

• Create a simple and  
   universal channel 

• Demonstrating values

• Encourage open 
   conversation 

• Embrace symbols, 
   colors, and goals 

• Employee observation 

With Freedom, we give business 

leaders the tools to become 

community leaders. So, you can 

create a private space, free of the 

misinformation and distraction 

that occurs in most social media 

platforms to have a space for your 

company and only your company. 
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